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DETAILED ACTION 



Claim Rejections - 35 USC § 102 



The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(a) the invention was known or used by others in this country, or patented or described in a printed 
publication in this or a foreign country, before the invention thereof by the applicant for a patent. 

(e) the invention was described in a patent granted on an application for patent by another filed in the 
United States before the invention thereof by the applicant for patent, or on an international application 
by another who has fulfilled the requirements of paragraphs (1 ), (2), and (4) of section 371 (c) of this 
title before the invention thereof by the applicant for patent. 

1 . Claims 52-82 are rejected under 35 U.S.C. 1 02(a), (e) as being anticipated by 

Williams et al (US 5,977,964) of record. 

Regarding claim 52, Williams discloses a method for generating a subscriber 

profile including monitoring subscriber interactions with a television (see column 8, lines 

25-40), processing the subscriber interactions to generate viewing characteristics that 

identify viewing traits associated with the subscriber (see column 5, lines 52-64). The 

claimed "retrieving heuristic rules associated with the viewing characteristics, wherein 

the heuristic rules predict traits about the subscriber not related to the viewing 

characteristics and generating the subscriber profile by applying the heuristic rules to 

the viewing characteristics" merely read on the fact that in the method of Williams, a 

user profile database tracks users preferred channels and determine whether a viewer 

is a child or an adult and restricts advertisements to toys and cereals for a child and 

automobiles and appliances for an adult (see column 5, lines 60-65, column 6, lines 40- 

45). Clearly, some heuristic rules associated with the viewing characteristics are being 
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retrieved and applied to the viewing characteristic in order to determine whether a 
viewer is a child or an adult. Furthermore, the rules clearly predict traits not related to 
the viewing characteristics about a subscriber since the method predicts that a child 
would like toys and cereals and an adult would like cars and appliances. 

Regarding claim 70, Williams discloses a method for generating a subscriber 
profile including monitoring subscriber viewing activities including requests for source 
material when Williams shows that the user profile database tracks user preferred 
channels (see column 5, lines 52-64). The claimed "retrieving source related information 
corresponding to requested source material, wherein the source related information 
includes descriptions of at least one aspect of the requested source material" is met 
when Williams shows that the user profile database tracks program genre information of 
the programs selected by a viewer. The claimed "creating a first representation of the 
subscriber based on the subscriber viewing activities and the source related 
information" is met when Williams shows that a user profile is created for a child or an 
adult. The claimed "retrieving a set of rules associated with at least a subset of 
information contained in the subscriber viewing activities and the source related 
information, wherein the set of rules relates at least one aspect of the subscriber 
viewing activities or at least one aspect of the source related information to at least one 
non-viewing parameter" is met when Williams shows that depending on the probable 
identity of the viewer, appropriate advertisements are presented. Clearly, a set of rules 
has to relate the source related information to a non viewing parameter in the method of 



Application/Control Number: 09/205,653 Page 4 

Art Unit: 2171 

Williams in order to correlate a viewer profile to what that viewer would most likely buy 
in order to advertise to the targeted audience (see column 6, lines 40-44). 

Regarding claim 74, Williams discloses a method for generating a subscriber 
profile including monitoring subscriber television viewing activities (see column 8, lines 
25-40). The claimed "retrieving source related information corresponding to requested 
source material, wherein the source related information includes at least one description 
of the requested source material" is met when Williams shows that the user profile 
database tracks program genre information of the programs selected by a viewer (see 
column 5, lines 60-64). The claimed "creating viewing characteristics based on the 
subscriber viewing activities and the source related information, wherein the viewing 
characteristics define a first representation of the subscriber" is met when Williams 
shows that based on monitored activities of the viewers, the method define a profile for 
the viewer for example the viewer is likely a child or an adult (see column 6, lines 25- 
44). The claimed "retrieving a set of rules associated with at least some subset of the 
viewing characteristics, wherein the set of rules defines at least one aspect of the 
subscriber not defined in the viewing characteristics" is met when Williams shows that 
depending on the probable identity of the viewer, appropriate advertisements are 
presented. Clearly, a set of rules defines an aspect of the subscriber not defined in the 
viewing characteristics since the method determines what a specific viewer would most 
likely buy and advertise accordingly. The claimed "generating the subscriber profile by 
applying the set of rules to the viewing characteristics, wherein the subscriber profile 
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defines a second representation of the subscriber" is met when the method generates a 
profile of a child or an adult based on the monitored activities. 

Claim 75, 79 correspond respectively to a system for method claims 52, 74, thus 
are rejected for the same reasons stated in claims 52, 74 above. 

Regarding claim 53, Williams discloses storing the subscriber profile in database 
800 (see Figure 8). 

Regarding claim 55, clearly the subscriber profile is probabilistic in nature since 
the method of Williams determines that the viewer is probably a child or an adult based 
on monitored activities of the viewer in order to advertise effectively. 

Regarding claim 56, the claimed "wherein the heuristic rules predict demographic 
traits about the subscriber" merely reads on the fact that a viewer is guessed to be a 
child or an adult in the method of Williams. 

Regarding claim 57, the claimed "wherein the subscriber profile identifies 
demographic traits of the subscriber" merely reads on the fact that the method of 



Williams requests demographic information from each user (see column 16, lines 19- 



Regarding claim 58, the claimed "wherein the heuristic rules predict product 
interest traits about the subscriber" is met when Williams shows that the method 
advertises toys and cereals to a viewer whose profile is a child and cars and home 
appliances to a viewer whose profile is an adult (see column 6, lines 40-44). 



26). 
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Regarding claim 59, the claimed "subscriber profile identifies product interest 
traits of the subscriber is met when Williams shows that the profile includes subscriber 
preferred channels (see column 5, lines 60-64). 

Regarding claim 60, the claimed "wherein said monitoring includes monitoring at 
least some subset of channel changes, volume changes, record command, and 
associated time" merely reads on the fact that the method of Williams monitor what and 
when a viewer watches and how a viewer reacts to a program (see Figure 8, column 5, 
lines 52-64, column 7, lines 2-6, column 6, line 50- column 7, line 25, column 8, lines 
25-40, column 15, line 64- column 16, line 2). 

Regarding claim 61 , clearly the subscriber interactions are aggregated to 
generate the viewing characteristics since the method monitors viewer's interactions 
over time to generate a profile. 

Regarding claim 62, the claimed "wherein said aggregating includes aggregating 
the subscriber interactions for a single viewing session to generate session viewing 
characteristics that identify viewing traits associated with the subscriber for that viewing 
session" is met when Williams shows that the system monitors a viewer's activities such 
as muting>or interrupting advertisements (see column 7, lines 2-6). 

Regarding claim 63, the claimed "said retrieving includes retrieving heuristic rules 
associated with the session viewing characteristics and said generating includes 
generating a session subscriber profile by applying the heuristic rules to the session 
viewing characteristics" are met by the fact that based on the muting and interrupting 
interactions, the method determines what subscribers 1 dislikes for the session are and 



# • 
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generates a session profile. Clearly, heuristic rules associated with the session viewing 
characteristics are being applied for the method of Williams to generate viewer's 
session profile since muting and interrupting advertisements are interpreted as dislikes 
of the viewer. 

Regarding claim 64, the claimed "wherein said aggregating includes aggregating 
the subscriber interactions for multiple viewing sessions to generate average viewing 
characteristics that identify viewing traits associated with the subscriber for the multiple 
viewing sessions" is met by the fact that the method of Williams generates a profile for a 
child or an adult (see column 6, lines 40-44). Clearly, multiple viewing sessions had 
been aggregated in order to generate a child profile or an adult profile. 

Regarding claim 65, the claimed "wherein said retrieving includes retrieving 
heuristic rules associated with the average viewing characteristics and said generating 
includes generating an average subscriber profile by applying the heuristic rules to the 
average viewing characteristics" are met by the fact that the method of Williams derives 
likes and dislikes of a viewer by monitoring viewer's interactions with the system over 
time (see Figure 8, column 5, line 52- column 6, line 24). 

Regarding claim 66, clearly the viewing characteristics do not identify raw 
subscriber interaction data since the profile database of Williams records preferred 
channels and program genre instead of the program names (see column 5, lines 59-64). 

Regarding claim 67, the claimed "wherein the viewing characteristics include at 
least some subset of viewing time per channel, category and network, channel changes 
per time period, average volume per time period, channel category and network and 
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dwell time per channel, category and network" are met by the fact that the method of 
Williams monitors what when and how a viewer watches programs over time (see 
Figure 8, column 5, lines 52-64, column 7, lines 2-6, column 6, line 50- column 7, line 
25, column 8, lines 25-40, column 15, line 64- column 16, line 2). 

Regarding claim 68, the claimed "further comprising retrieving source related 
information corresponding to requested source material, wherein the source related 
information includes at least some subset of title, category, subcategory, description, 
rating and content" are met when Williams shows that the method retrieves a program 
title, genre, content information and whether it is violent or not (see column 5, line 52- 
column6, line 23, column 11, lines 61-67). 

Regarding claim 69, the claimed "wherein said processing includes processing 
the subscriber interactions with respect to the source information" is met by the fact that 
the viewer clicks on the title for example to select a program (see column 8, lines 4-12). 

Regarding claim 71 , the claimed "wherein the set of rules define probabilities 
associated with the at least one non-viewing parameter and the subscriber profile is 
probabilistic in nature" merely read on the fact that based on the viewing statistics, the 
method of Williams guesses who is using the entertainment system for example, the 
method determines a viewer is probably a child and presents advertisements of toys 
and cereals (see column 6, lines 40-44). 

Regarding claim 72, the claimed "wherein at least one of the at least one non- 
viewing parameters is a demographic parameter and the subscriber profile defines at 
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least a demographic representation of the subscriber" is met when Williams shows that 
the viewer enters demographic information (see column 16, lines 22-26). 

Regarding claim 73, the claimed "wherein at least one of the at least one non- 
viewing parameters is a product interest parameter and the subscriber profile defines at 
least a product interest representation of the subscriber" is met when Williams shows 
that based on viewing characteristics, the method guesses who is watching and 
presents programs and advertisements accordingly (see column 6, lines 40-44, column 
8, lines 41-48). 

Claim 76 corresponds to a system for method claim 61 , thus is rejected for the 
same reasons stated in claim 61 above. 

Regarding claim 77, the claimed "further comprising means for retrieving source 
related information corresponding to requested source material, wherein the source 
related information includes descriptions of at least one aspect of the requested source 
material" is met when Williams shows that the system tracks whether supplemental 
programming is requested with a particular channel (see column 5, lines 60-64). 

Regarding claim 78, clearly said means for processing processes the subscriber 
interactions with respect to the source related information as claimed since the system 
of Williams tracks user's requests. 

Regarding claim 80, the claimed set of rules that define probabilities associated 
with the at least one aspect of the subscriber merely reads on the fact that based on 
user's interactions with the system, a child profile or an adult profile is built. Clearly, the 
subscriber profile is generated as a probabilistic determination of one aspect of the 
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subscriber not defined in the viewing characteristics since the viewing characteristics 
record viewer's interactions but do not include the information that a subscriber is a 
child or an adult. 

Regarding claim 81 , the claimed "said means for retrieving a set of rules retrieves 
a set of rules that define demographic parameters of the subscriber and said means for 
generating the subscriber profile generates the subscriber profile as a demographic 
representation of the subscriber" merely reads on the fact that a child profile or an adult 
profile is built depending on viewing characteristics gathered over time in the method of 
Williams. 

Regarding claim 82, the claimed "said means for retrieving a set of rules retrieves 
a set of rules that define product interests of the subscriber and said means for 
generating the subscriber profile generates the subscriber profile identifying product 
interests of the subscriber" are met when Williams shows that based on viewing 
characteristics, the method guesses who is watching and presents advertisements 
accordingly (see column 6, lines 40-44, column 8, lines 41-48). 



2> Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Uyen T Le whose telephone number is 703-305-4134. 
The examiner can normally be reached on M-T 7:00-5:30. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Thomas Black can be reached on 703-305-9707. The fax phone numbers 
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for the organization where this application or proceeding is assigned are 703-746-7239 
for regular communications and 703-746-7238 for After Final communications. 

Any inquiry of a general nature or relating to the status of this application or 
proceeding should be directed to the receptionist whose telephone number is 703-305- 
3900. 



UL 

November 13, 2001 




